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INTRODUCTION 
The creation of a wprld wide web has seen a revolution in the way the world conducts 
business. The arena ofhealth care delivery in the United States has not been immune to 
the technological changes of society. Patients now have access to a vast amount of 
information and services over the internet and world wide web that can sometimes lead to 
more confusion than clarification. As a primary care profession, optometry is intimately 
linked to this wealth of information, both as a resource for patients and as a potential 
marketing instrument. 
One of the many problems that can be encountered by patients trying to access 
this information is the frustration of getting stuck in a web site that continually "loops" or 
drops them into another unwanted web site with no way of returning to the original site. 
Inter~linking of web sites is common practice for designers of web pages much to the 
chagrin of potential patients that just want to go to a site for specific information about an 
optometric practice or eye condition without being linked to the local car dealership. 
The use of web sites as an informational and educational tool, as well as a portal 
to a practices' professional and ophthalmic goods, will be critical to the survival of 
private practice optometry in the future. 
PROJECT DESIGN 
The Rocky Mountain Vision Clinic Web site was designed with both the patient and 
practitioner of optometry in mind. The original idea is that a patient can go to an easily 
navigable site that provides them with enough information to accomplish five tasks: 1) to 
be able to gather enough information about the practice to make an appointment, 2) to 
have the ability to order ophthalmic goods on-line from that practice, 3) to learn about the 
doctors that practice at the clinic, 4) to retrieve enough information about an ocular 
condition that prompts them to make an appointment, but not so much information that 
they self diagnose and treat themselves, and 5) no looping or linking to other sites that 
may be confusing. 
Eight constantly viewed subject headings are available to the patient at all times 
in an index at the left hand side ofthe site. They include: 
THE 'MAKE AN APPOINTMENT' PAGE 
I believe that psychologically this heading should be at the top of any design used 
by a health care practitioner. In the spirit of true health care delivery, patients should 
know that they can make an appointment to get in to see their doctor. It is comforting to 
know that they have this kind of easy access to your practice. Two forms are tied into this 
page, one for new patients and one for existing patients to the practice. The format is 
simple, and as will be consistent throughout the site, a "home" button is always included 
at the bottom of the page that takes them back to the beginning of the site. 
THE 'HOW TO GET TO OUR OFFICE' PAGE 
If a patient can make an appointment they should at least know how to get to the 
office. A map has been provided for their convenience. 
THE 'ORDER CONTACT LENSES' PAGE 
This page assumes two kinds of web users: those that are patients and those that 
are going to be patients. Access to ophthalmic goods is already available on the web. 
Optometry should at least be in control of the judicious distribution of such. 
THE 'INSURANCE INFORMATION' PAGE 
Simply put, this page displays the types of insurance panels that the clinic accepts. 
It is simple, but won't waste the patient's time if the office does not carry their vision 
insurance plan. It can be a useful screener for both practitioner and patient 
THE 'TALK TO US' PAGE 
Access to the doctor without personal intrusion is the idea for this page. Numbers 
and different methods of communication are given. 
THE 'MEET THE DOCTORS' PAGE 
A simple biography of the practitioners in the clinic is included here. Patients 
have the right to know who their practitioners are and how they came to the profession. 
THE 'VISION CONDITIONS AND OTHER EYE STUFF' PAGE 
This is the informational page of the site. It includes some of the most common 
conditions and questions that a patient may have. It is not exhaustive, and does not 
provide links to other pages in an effort to maintain the theme of the site. 
THE 'PATIENT ENDORSEMENT' PAGE 
Patients that are happy are the best practice building tool that a private O.D. can 
have. Printing letters of satisfaction, with patient approval, is a great way to market 
yourself without seeming pretentious. It lets prospective patients know what kind of care 
they can expect to receive, and reminds current patients of how they are being cared for. 
Psychologically it keeps the practitioners image at a very professional level. 
CONCLUSION 
The ultimate goal of this project was to design a simple yet effective web site that 
avoided the confusion that can come with intricate interactive web page design. 
Hopefully it can serve as a possible template for those practitioners that want to create a 
web site, but don't know where to start. I personally learned a great deal in the 
construction of this site. It was created using Microsoft Front Page, and that would be my 
first recommendation as a starting point for those interested in web page design. There 
are a host of web design software manufacturers whose soft ware includes all the bells 
and whistles of intricate web page design. This is precisely the entanglement that I would 
like prospective patients to avoid. 
A copy of the Rocky Mountain Vision Clinic Web site has been enclosed. 
